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Unit-1
E-Commerce
E-commerce (electronic commerce) is the buying and selling of goods and services, or the
transmitting of funds or data, over an electronic network, primarily the internet. These business
transactions occur either as business-to-business (B2B), business-to-consumer (B2C), consumerto-consumer or consumer-to-business. The terms e-commerce and e-business are often used
interchangeably. The term e-tail is also sometimes used in reference to the transactional
processes for online shopping.

In the last decade, widespread use of e-commerce platforms such as Amazon and eBay has
contributed to substantial growth in online retail. In 2007, e-commerce accounted for 5.1% of
total retail sales; in 2019, e-commerce made up 16.0%.

Types of e-commerce
Business-to-business (B2B) e-commerce refers to the electronic exchange of products, services
or information between businesses rather than between businesses and consumers. Examples
include online directories and product and supply exchange websites that allow businesses to
search for products, services and information and to initiate transactions through e-procurement
interfaces.

In 2017, Forrester Research predicted that the B2B e-commerce market will top $1.1 trillion in
the U.S. by 2021, accounting for 13% of all B2B sales in the nation.
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Business-to-consumer (B2C) is the retail part of e-commerce on the internet. It is when
businesses sell products, services or information directly to consumers. The term was popular
during the dot-com boom of the late 1990s, when online retailers and sellers of goods were a
novelty.

Today, there are innumerable virtual stores and malls on the internet selling all types of
consumer goods. The most recognized example of these sites is Amazon, which dominates
the B2C market.

Consumer-to-consumer (C2C) is a type of e-commerce in which consumers trade products,
services and information with each other online. These transactions are generally conducted
through a third party that provides an online platform on which the transactions are carried out.

Online auctions and classified advertisements are two examples of C2C platforms, with eBay
and Craigslist being two of the most popular of these platforms. Because eBay is a business, this
form of e-commerce could also be called C2B2C -- consumer-to-business-to-consumer.

Consumer-to-business (C2B) is a type of e-commerce in which consumers make their products
and services available online for companies to bid on and purchase. This is the opposite of the
traditional commerce model of B2C.
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A popular example of a C2B platform is a market that sells royalty-free photographs, images,
media and design elements, such as iStock. Another example would be a job board.

Business-to-administration (B2A) refers to transactions conducted online between companies
and public administration or government bodies. Many branches of government are dependent
on e-services or products in one way or another, especially when it comes to legal documents,
registers, social security, fiscals and employment. Businesses can supply these electronically.
B2A services have grown considerably in recent years as investments have been made in egovernment capabilities.

Consumer-to-administration (C2A) refers to transactions conducted online between individual
consumers and public administration or government bodies. The government rarely buys
products or services from citizens, but individuals frequently use electronic means in the
following areas:



Education: disseminating information, distance learning/online lectures, etc.



Social security: distributing information, making payments, etc.



Taxes: filing tax returns, making payments, etc.



Health: making appointments, providing information about illnesses, making health services
payments, etc.
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Benefits of e-commerce
The benefits of e-commerce include its around-the-clock availability, the speed of access, the
wide availability of goods and services for the consumer, easy accessibility and international
reach.

Availability. Aside from outages or scheduled maintenance, e-commerce sites are
available 24x7, allowing visitors to browse and shop at any time. Bricks and mortar businesses
tend to open for a fixed amount of hours and may even close entirely on certain days.

Speed of access. While shoppers in a physical store can be slowed by crowds, e-commerce sites
run quickly, which is determined by compute and bandwidth considerations on both consumer
device and e-commerce site. Product pages and shopping cart pages load in a few seconds or
less. An e-commerce transaction can comprise a few clicks and take less than five minutes.

Wide availability. Amazon’s first slogan was “Earth’s Biggest Bookstore.” They could make
this claim because they were an e-commerce site and not a physical store that had to stock each
book on its shelves. E-commerce enables brands to make a wide array of products available,
which are then shipped from a warehouse after a purchase is made.

Easy accessibility. Customers shopping a physical store may have a hard time determining
which aisle a particular product is in. In e-commerce, visitors can browse product category pages
and use the site search feature the find the product immediately.
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International reach. Bricks and mortar businesses sell to customers who physically visit their
stores. With e-commerce, businesses can sell to any customer who can access the web. Ecommerce has the potential to extend a business’ customer base globally.

Lower cost. Pure play e-commerce businesses avoid the cost associated with physical stores,
such as rent, inventory and cashiers, although they may incur shipping and warehouse costs.

Personalization and product recommendations. E-commerce sites can track visitors’ browse,
search and purchase history. They can leverage this data to present useful and personalized
product recommendation. Examples include the sections of Amazon product pages labeled
“Frequently bought together” and “Customers who viewed this item also viewed.”

Disruption to physical retail
Given the large rise in e-commerce in recent years, many analysts, economists and consumers
have debated whether the online B2C market will soon make physical, brick and mortar stores
obsolete. There is little question that online shopping is growing at a significant rate.

Research from BigCommerce has found that Americans are about evenly split on online versus
offline shopping, with 51% of Americans preferring e-commerce and 49% preferring physical
stores. However, 67% of millennials prefer shopping online over offline. According to Forbes,
40% of millennials are also already using voice assistants to make purchases, with that number
expected to surpass 50% by 2020.
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An example of the impact e-commerce has had on physical retail is the post-Thanksgiving Black
Friday and Cyber Monday shopping days in the United States. According to Rakuten Marketing
data, in 2017, Cyber Monday, which features sales that are exclusively online, saw 68% higher
revenues than Black Friday, which is traditionally the biggest brick and mortar shopping day of
the year.

According to data from ShopperTrak, physical store traffic on Black Friday declined by 1% year
over year, and the two-day Thanksgiving-Black Friday period saw a 1.6% decline in traffic.
Nearly 40% of sales on Black Friday came via a mobile device, up nearly 10% from the previous
year, an indication that e-commerce is becoming m-commerce.

Disadvantages of e-commerce
The perceived downside of e-commerce include sometimes limited customer service, consumers
not being able to see or touch a product prior to purchase and the wait time for product shipping.

Limited customer service. If a customer has a question or issue in a physical store, he or she
can see a clerk, cashier or store manager for help. In an e-commerce store, customer service may
be limited: the site may only provide support during certain hours of the day, or a call to a
customer service phone number may keep the customer on hold.

Not being able to touch or see. While images on a web page can provide a good sense about a
product, it’s different from experiencing it “directly,” such as playing music on speakers,
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assessing the picture quality of a television or trying on a shirt or dress. E-commerce can lead
consumers to receive products that differ from their expectations, which leads to returns. In some
scenarios, the customer bears the burden for the cost of shipping the returned item to the retailer.

Wait time. If a customer sees an item that he or she likes in a store, the customer pays for it and
then goes home with it. With e-commerce, there is a wait time for the product to be shipped to
the customer’s address. Although shipping windows are decreasing as next day delivery is now
quite common, it’s not instantaneous.

Security. Skilled hackers can create authentic-looking websites that claim to sell well-known
products. Instead, the site sends customers forfeit or imitation versions of those products -- or,
simply collects customers’ credit card information. Bonafide e-commerce sites also carry risk,
especially when customers store their credit card information with the retailer to make future
purchases easier. If the retailer’s site is hacked, hackers may come into the possession of
customers’ credit card information.

E-commerce applications
E-commerce is conducted using a variety of applications, such as email, online catalogs and
shopping carts, EDI, the File Transfer Protocol, web services, and mobile devices. This includes
business-to-business activities and outreach, such as using email for unsolicited ads, usually
viewed as spam, to consumers and other business prospects, as well as sending out e-newsletters
to subscribers and SMS texts to mobile devices. More companies now try to entice consumers
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directly online, using tools such as digital coupons, social media marketing and targeted
advertisements.

The rise of e-commerce has forced IT personnel to move beyond infrastructure design and
maintenance to consider numerous customer-facing aspects, such as consumer data privacy and
security. When developing IT systems and applications to accommodate e-commerce activities,
data governance-related regulatory compliance mandates, personally identifiable
information privacy rules and information protection protocols must be considered.
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Unit-2
Introduction to New Age Media (Digital) Marketing

Purpose of this digital marketing tutorial is to create awareness about digital marketing and
help you understand the fundamentals of Digital Marketing.
If you search on the internet about digital marketing tutorials for beginners, you will find many
websites and blogs about digital marketing and various digital marketing courses.

Unfortunately, many digital marketing tutorials available online are outdated and don’t offer
latest information.

This digital marketing tutorial has been created to answers all the questions related to digital
marketing and help you learn the basics of digital marketing.
If you are looking for Digital marketing tutorials in PDF, you can download our new Digital
marketing Tutorial PDF 2020 here
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Topics covered under this digital marketing tutorial:


Marketing and Sales fundamentals



Digital marketing overview and basics



Various digital marketing channels



Digital marketing framework

What is Marketing?
Before you learn Digital Marketing, It’s important to understand what is marketing.
Marketing is not about promotion or advertising only. Marketing is a complex topic or a concept
which is used to make a comprehensive plan of action to generate leads, increase sales, increase
brand awareness or acquire more customers.

In very simple terms Marketing means communicating the RIGHT message, to the RIGHT
people using RIGHT medium.
Marketing plays a major role in creating awareness about a business, increasing customer base,
growing sales and building brand. Marketing is one of the most important parts of any business
and without effective marketing, growing business becomes almost impossible.

Effective marketing requires careful planning, creative approaches, and smart execution
What is Digital Marketing?
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Digital marketing is all about promoting a business using digital channels like Internet, website,
blogs, social media platforms, video marketing, mobile marketing, email marketing and the list is
huge…

Basically, digital marketing is umbrella term used for the combination of various digital
marketing techniques and strategies like SEO, Social media, paid ads, Facebook ads, email
marketing, content marketing etc.

To understand digital marketing, it’s important to first understand digital marketing channels and
concepts.

Digital marketing is not new. It’s been around since the Internet started. Now digital marketing is
becoming popular due to the increase in internet users, mobile phone users and digital content
consumption.

What are major topics covered under Digital Marketing?
Digital marketing is huge and complex, which includes many topics and sub-topics. To become a
digital marketing expert, it’s important to have knowledge about all digital marketing topics

List of digital marketing
Search Engine Optimisation (SEO)
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Social Media Marketing (SMM)



Search Engine Marketing (SEM)



PPC Advertising



Display Advertising



Content Marketing



Affiliate Marketing



E-Mail Marketing



Mobile Marketing



Digital Video Advertising



Online Digital PR



Blogging



Influencer marketing
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Social Media Marketing
Social media marketing is about using social networking platforms and social media websites for
marketing. Social media marketing is now becoming popular due to increase in internet users
and social networking users. Social media marketing is about promoting business using social
networking platforms like Facebook, Twitter, Instagram, Google+, Quora, LinkedIn and many
such popular social media networking website.
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a. Social media marketing is growing very fast
b. Social media advertising is also part of social media marketing
c. social media marketing has both organic and paid channels
d. Facebook Ads, LinkedIn ads, Twitter Ads etc. is part of social media marketing
Email Marketing
E-mail marketing is one of the most confusing part of digital marketing mix. some people call it
bulk mail, some people call it mass mail and some are even confused between mass mail and
email marketing.

Email marketing is very old marketing channel and it’s also changing very fast. email is one of
the most preferred communication channel for marketing after SMS and growth of whatsapp and
other marketing channels.
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Email marketing is not the primary channel for marketing but it’s an enabler. It’s a
communication channel between brands and buyers. Everyday email marketing is improving and
now email marketing has become part of marketing automation.

Marketing Automation is the future of email marketing.
a. E-mail marketing is now becoming part of marketing automation
b. Email marketing is a very effective medium for communication
c. Email marketing offers much better ROI compared to many other marketing channels
SMS Marketing
SMS marketing is actually not part of digital marketing, but SMS marketing can be used along
with other marketing methods as part of a digital marketing strategy.

SMS marketing is used for sending promotional messages or reminders or sharing content with
the audience.

SMS marketing can be very effective for real estate, education and healthcare businesses
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Unit-3
Creating Initial Digital Marketing Plan
Whether you’re a startup or an established company, a SWOT analysis is a simple but
powerful tool to help you develop your business strategy.
Conducting a SWOT analysis allows you to understand the current state of your business and
inbound marketing strategy before you make any decisions to move forward. Essentially, it
requires you to take a long, hard look in the mirror (the company mirror, not the one in your
bathroom) and ask yourself: what’s going well and what isn’t?
A SWOT analysis helps you to understand the different internal and external factors that can
affect your success as you work towards your marketing goals. It helps you to understand:


How to move your business and inbound marketing strategy forward



Potential opportunities that you’re missing out on



Challenges that you’re facing now or might face in the future

“A pessimist sees the difficulty in every opportunity; an optimist sees the opportunity in
every difficulty.” - Winston Churchill

What does SWOT stand for?
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The marketing world loves a good acronym, so here’s another one to add to your glossary.
SWOT stands for strengths, weaknesses, opportunities, and threats.
Let’s break those categories down a bit.
Strengths and weaknesses are internal factors. They’re aspects of your business that you have
control over and can change. Here are some examples of each:
Strengths are positive internal attributes, for example:


Things your company does well



Qualities that differentiate you from competitors



Internal resources such as knowledge, skills, reputation, and network



Physical assets such as equipment, technology, customers, etc.

Weaknesses are negative internal attributes, such as:


Things your company is lacking in



Weak business processes



Gaps in your team



Resource limitations

Opportunities and threats are external.
These categories cover things that are going on outside your company, in the larger market.
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Opportunities are external factors that could bring you success, including:


Growing market and trends



Press/media coverage



Upcoming events that you could use to grow your business



High lead generation and engagement

Last but not least - threats. You might not like to think about threats to your business, but
recognizing them is a key factor in finding success. Threats include anything and everything that
poses a risk to your company.


Emerging competitors



Negative press or media coverage



Changes in attitudes of customers or in consumer behavior



Developments in technology or regulatory environment
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At this point, you might be wondering why you need to think about all these things. There’s a
good reason, we promise!
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Need of SWOT analysis?
Performing a SWOT analysis on your company allows you to organize and analyze your top
strengths, weaknesses, opportunities, and threats. Identifying these things is the first step towards
understanding how to move forward.
You’ll be forced to see your business through new eyes, so take off those rose-tinted glasses!
By analyzing your business, you can determine a clear action plan that’ll help you understand
how to define your digital marketing strategy.
SWOT analysis can be used in many different scenarios, not just as an overview of your
business. You could apply it to evaluate the potential strengths and weaknesses of a planned
content project or an upcoming advertising campaign.
To perform an effective SWOT analysis you should gather a group of people who can
offer different perspectives on the company, including founders and leaders. Try to involve
people from different departments, from sales and marketing to production and development.
This way you’ll have a comprehensive overview of how your business is operating.
You can even do a SWOT analysis if you’re running a business alone. Try to find additional
points of view so you can ensure the analysis isn’t biased.
Method of SWOT analysis
Did we mention that it’s super easy?
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All you need to conduct a SWOT analysis is a pen and paper. You’ll need to divide your paper
into 4 sections, one for each category: strengths, weaknesses, opportunities, and threats. It should
look something like this:
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Unit-4
Marketing using Web Sites

Web Design?

Web design refers to the design of websites that are displayed on the internet. It usually refers to
the user experience aspects of website development rather than software development. Web
design used to be focused on designing websites for desktop browsers; however, since the mid2010s, design for mobile and tablet browsers has become ever-increasingly important.

A web designer works on the appearance, layout, and, in some cases, content of a website.
Appearance, for instance, relates to the colors, font, and images used. Layout refers
to how information is structured and categorized. A good web design is easy to use, aesthetically
pleasing, and suits the user group and brand of the website. Many webpages are designed with a
focus on simplicity, so that no extraneous information and functionality that might distract or
confuse users appears. As the keystone of a web designer’s output is a site that wins and fosters
the trust of the target audience, removing as many potential points of user frustration as possible
is a critical consideration.
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Two of the most common methods for designing websites that work well both on desktop and
mobile are responsive and adaptive design. In responsive design, content moves
dynamically depending on screen size; in adaptive design, the website content is fixed in layout
sizes that match common screen sizes. Preserving a layout that is as consistent as possible
between devices is crucial to maintaining user trust and engagement. As responsive design can
present difficulties in this regard, designers must be careful in relinquishing control of how their
work will appear. If they are responsible for the content as well, while they may need to broaden
their skillset, they will enjoy having the advantage of full control of the finished product.
What is Website Optimization?

Website optimization is the process of using tools, advanced strategies, and experiments
to improve the performance of your website, further drive more traffic, increase
conversions, and grow revenue.

One of the most critical aspects of website optimization is search engine optimization
(SEO). The technique not only focuses on getting various pages of your website to rank
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high in the SERPs for specific keywords but enables prospects to find your brand i n the
easiest possible manner. The other critical aspect here is on -page optimization. This
technique ensures that prospects that land on your website has the best user experience
compelling them to take the desired action and convert into a lead.

So, by optimizing your website, you can not only tap into an untapped market in the
most effective and efficient manner (without paying for advertising) but open doors to
more conversions and revenue gains.
But, while SEO is an essential part of website optimization, it’s not the end-all-beall of optimization.
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Optimizing your website for real people helps you gain your visitors’ trust, starts
building a relationship, and lets you sell products without having to jump on a sales
call.

A holistic website optimization approach combines a variety of disciplines to make sure
your website performs ideally in all areas:


SEO



Copywriting



Analytics



UX Design (Frontend)



Web Development (Backend)



CRO/Landing Page Optimization.

If you specifically want to maximize sales and leads from existing traffic, you should
read our comprehensive guide on Conversion Rate Optimization (CRO) instead.

Why is Website Optimization Important?

In the past decade, the internet has become a place where consumers make their buying
decisions and purchase products.
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Global eCommerce sales grew to over $3.46 trillion in 2019 [1] , making up 16.4% of
total retail revenue worldwide.

The internet has also become the go-to destination to find information on local
businesses (46% of total Google searches [2] have local intent, and 78% of local mobile
searches [3] result in offline purchases) as well as software companies, B2B enterprises,
and more.
The internet is taking over the role of “asking a friend” in all industries. So by
positioning your business correctly, you can consistently win turn people who had
previously never heard of your company into customers.
If you don’t optimize your website and your content, it doesn’t matter how many people
search for terms relevant to your business. Your site won’t show up in the results. Your
website and your business won’t get noticed by anyone.

But when you do optimize for search, you put yourself on the map. Consumers will
search for relevant terms, and your website and business will always show up.

By mastering Search Engine Optimization (SEO), you will generate targeted traffic
from interested buyers.
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But it’s not enough to just optimize for search alone. If you only grow your traffic, and
your site’s content doesn’t appeal to potential customers, nobody will convert. Visitors
will bounce from your website without making a single purchase.

To make use of the traffic, you also need to optimize the user experience and efficiency
of your conversion funnels.

By mastering Conversion Rate Optimization (CRO), you maximize the number of
leads and sales you generate from paid and organic traffic.

How Does Website Optimization Work?

The goal of website optimization is to make your site as appealing to se arch engines
and real people as possible. But how do you do that?

The first step to making anything better is to identify issues. You need to find out
what’s wrong with your current site before you can improve it.
That’s the foundation of any great optimization process.
It’s not enough to just brainstorm potential issues with your team. You don’t have the
bandwidth or experience to cover all areas. Instead, you should use available software
tools to search for potential issues with SEO, page speed, mobile u sability, and more.
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Below we’ve created a table overview of all major optimization areas, relevant tools,
and benchmarks you should meet or exceed to get results.

Area

Optimization Tool

Benchmarks

Page Loading

Page Speed Insights

90+ score and subsecond first meaningful

Speed

Mobile Usability

paint.

Mobile-Friendly Test

No issues and a “page is mobile-friendly”
message.

SEO (Backlinks

Ahrefs, SEMRush, Moz

& DR)

SEO (Technical

Higher domain rating and more backlinks than
top competitors.

Ahrefs, SEMRush, Moz

On-Page SEO)
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Score of 80+

SEO (Content)

CRO (A/B

SEMRush (SEO Writing

Benchmarks depend on each keyword’s

Assistant), MarketMuse

competitiveness.

VWO Testing

, but 5.5% is the average for all industries.

Testing)

Finally, you should test the usability of your site with unaffiliated test users. The results
will give you a roadmap where you can coordinate optimization efforts with different
teams.

Content writers can improve the content, website managers can improve site structure
and other on-page SEO issues, and designers can improve user experience as well as the
look and feel of your site.

In the previous chapter, we have installed Microsoft Expression Web and now we are ready to
start working on it. In this chapter, we will learn how to create a new website from scratch.

Create a Website
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To create a new website, let’s open Microsoft Expression Web.

Next, you need to follow the steps given below.
Step 1 − Select Site → New Site… menu option.
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Step 2 − It will open the following dialog from which you can create or import different types
of website.
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Step 3 − For simplicity let’s select General → One Page Site.


Specify the location or you can browse to the location where you want the new website
to be created.



Type in the name of your web in the name field and click OK.
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Step 4 − The new web will be created with one page named default.htm. Let’s rename it
to index.html with a right-click on the file and clicking on the Rename option.
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Step 5 − The default doctype used in Expression Web is −
<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Transitional//EN"
"http://www.w3.org/TR/xhtml1/DTD/xhtml1-transitional.dtd">

<html xmlns = "http://www.w3.org/1999/xhtml">
You can see it by just switching to the code view.
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You can change the doctype from Tools → Page Editor Options → Authoring.
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Step 6 − Now, let’s add <h1> tag inside the body tag and some text as shown in the following
code.
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<!DOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Transitional//EN"
"http://www.w3.org/TR/xhtml1/DTD/xhtml1-transitional.dtd">

<html xmlns = "http://www.w3.org/1999/xhtml">
<head>
<meta content = "text/html; charset = utf-8" http-equiv = "Content-Type" />
</head>

<body>
<h1>
This my first Web page
</h1>
</body>
</html>
Step 7 − To see our web in a browser, let’s go to the File menu and select the Preview in
Browser → Any browser, let’s say, Internet Explorer.
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It will open our web in Internet Explorer.
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Unit-5
Search Engine Optimization

Search Engine MarketingSearch engine marketing is also known as inbound marketing by
some people. Search engine marketing means you use search engine as your primary marketing
channel. Search engine marketing contains SEO and search advertising.
Search Engine Optimization (Also known as SEO)
Search engine optimization is one of the most important parts of Digital Marketing. SEO is about
getting organic traffic on website from search engines. In digital marketing space, SEO is
considered as one of the most effective channels for getting visibility, traffic on website without
spending too much.

Things to know about SEO
a. SEO is a long term strategy
b. SEO is part of inbound marketing and Search Engine Marketing
c. SEO gives you better ROI compared to other channels.
d. Search Engine Optimization is difficult, complex and time-consuming. But, delivers better
results if implemented properly.
What Is SEO Content?
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To understand what marketers mean by SEO content, it’s helpful to break down the phrase into
its component parts:


“SEO” refers to search engine optimization, or the process of optimizing a website so
that people can easily find it via search engines like Google.



By “content,” we mean any information that lives on the web and can be consumed on
the web (more on the various types of content below).

So, putting these two concepts together: SEO content is any content created with the goal of
attracting search engine traffic.
I’m not going to tell you everything you need to know about optimizing your content for search
engines here; that’s a whole ‘nother guide. But here’s a super-quick refresher on what you’ll
need to do in order to SEO your web content:


Keyword Research: If you want to generate traffic through search, it’s best to do
keyword research before you start writing. This way, you can focus on keywords for
which a certain amount of search volume already exists – in other words, write toward
topics (or find keyword niches!) that people are already searching for information about.



Keyword Optimization: Know where and how to use keywords in your content for
maximum searchability. (SEOMoz offers a great guide to on-page optimization.)
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Content Organization: The content on your site should be organized in a logical way.
This is not only good for SEO, it also helps visitors on your site find other related content
easily. (The longer they stay on your site, the better.)



Content Promotion: Increase visibility to new content you create by sharing it on social
networks and building links to your content (both internally and from external sites).

A Quick Word on Intentions
It’s important to keep in mind that if search engine traffic is your only goal, your results will
probably suffer. In order to please both the search engines (who will reward you with high
rankings over time) and potential customers and return visitors, you need to offer value above
and beyond search engine optimization. In other words, don’t produce “thin” content that ranks
and get clicks, but doesn’t provide any additional value to the search engine user. Sites that
promote “thin,” low-value content run the risk of being penalized by Google; they also tend to
have high bounce rates and low conversion rates.
Types of SEO Content
SEO content can include any of the following:


Product Pages – These are the bread and butter of any retail e-commerce site. A good
product page can serve as both SEO content and a PPC landing page.
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Blog Posts – A blog is one of the easiest ways to create a regular stream of effective SEO
content. In general, blog posts are more engaging and more likely to attract links than
product pages, so they can be a great way to build some authority for your site. (Keep in
mind that blogs are very flexible, and you can use them to host any of the below types of
content in this list.)



Articles – Think news article, interview, or feature piece. This is the main kind of content
you’ll find on most newspaper- or magazine-style websites.



Lists – A list is really just a kind of article, but framing it as a list (such as “10 Ways to
Lower Your Energy Bill” or “101 Things I Hate About Google”) makes it easier to scan.
These types of titles also seem to be more clickable when found in search results or in
social media feeds.



Guides – A guide is a longer piece of content that explains in detail how to do something.
(Guides are often broken up onto multiple web pages, though it’s a best practice to allow
users to view long content as a single page if they wish.) You can post a full guide on
your website, or you can post a summary or excerpt, requiring visitors to fill out a
registration form to read the full guide. This can be a good way to generate leads, but
keep in mind that putting up a registration wall will likely reduce the amount of SEO

Prof. Maya Jadhav

www.dacc.edu.in

DNYANSAGAR ARTS AND COMMERCE COLLEGE, BALEWADI, PUNE – 45

SUBJECT: Digital Marketing

CLASS: SYBBA(CA) III SEM (2019 PATTERN)

traffic you can drive to that guide.



Videos – In general there are fewer videos on the web than pages of text; consequently, it
can be easier to rank on the first page for a competitive keyword by creating a video
instead of an article. Depending on what type of site or business you run, videos can be a
great way to attract and reach an audience. Consider creating video tutorials of how to
use your products. Or illustrate a process that is related to your business – for example, a
plumber could make a video showing how to unclog a sink. (A note on SEO: You might
consider including a text transcript of your video. Here are some additional tips for
optimizing videos.)



Infographics – Infographics, or large-format images that contain a lot of data (often in
the form of graphs or charts) on a single subject, can rack up a lot of page views and
links. However, because so much of the content is embedded in the image and therefore
not readable as text by search engines, it’s important to carefully optimize the rest of the
page. You can use one of these five free infographic templates to get started.



Slideshows – A slideshow is a way to display a series of related images. Sometimes
pictures are more important than text – say you’re trying to show what all the stars wore
to the Oscars. Here again, SEO of your title, captions, image file names and so on is
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important because there is less for the search engines to “read.”



Glossaries – I swear more people use Google to look up terms than they use a dictionary.
(Do you even know where your dictionary is?) If you work in a specialized industry, a
well built-out glossary can be a good way to capture some search traffic. Think cooking
terms, medical terms, fashion terms, architectural terms …



Directories – A directory is a useful taxonomy of links to sites or resources around a
given topic. For example, a perfume blog might create a directory of places to buy
perfume, from major department stores to independent shops around the country.

These are just some of the basic types of SEO content, but don’t let this list limit you – the
possibilities are virtually endless.
How to Develop an SEO Content Strategy
If you’ve been producing content in a haphazard manner, hoping and praying that some of it
eventually ranks, it’s time to buckle down and commit to a more methodical SEO content
strategy for the web.
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Unit-6
Customer Relationship Management

CRM stands for Customer Relationship Management. It's a technology used to manage
interactions with customers and potential customers. A CRM system helps organisations build
customer relationships and streamline processes so they can increase sales, improve customer
service, and increase profitability.

How do we define CRM?

Customer Relationship Management (CRM) is a strategy for managing all your company's
relationships and interactions with your customers and potential customers. It helps you improve
your profitability.
More commonly, when people talk about CRM they are usually referring to a CRM system, a
tool which helps with contact management, sales management, workflow processes, productivity
and more.
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Customer Relationship Management enables you to focus on your organisation’s relationships
with individual people – whether those are customers, service users, colleagues or suppliers.
CRM is not just for sales. Some of the biggest gains in productivity can come from moving
beyond CRM as a sales and marketing tool and embedding it in your business – from HR to
customer services and supply-chain management.
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CRM Model

1. Deliver live assistance to boost customer engagement
Aberdeen Group’s study found that businesses using visual engagement tools marked an 83%
year on year increase in annual revenue and achieve 2.7x greater annual improvement
(decrease) in customer effort score.
Live assistance is gaining ground as a prominent communication channel for banks as it makes
interaction easier. It helps to wrap up a large part of the customer journey context and boost
customer satisfaction.
Instead of waiting for bank visits to carry out key transactions like applying for a loan, via using
visual tools like video chat and co-browsing, customers gain faster as well as in-person
engagement. Live engagement platforms offer face to face video chat assistance that assures
security to customers for handling their finances via direct conversation remotely.
Co-browsing solution greatly impacts online customer support by empowering your agents to
converse over the customer’s browser and assist to the right page or filling up forms.
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Benefits of virtual banking with live assistance tools


Combining video chat and co-browsing allows the agents to deliver a personalized
banking experience.



Agents are able to serve customers for the first time reducing the number of contacts
required for assistance.



Using live collaboration tools for banking support boosts customer trust and satisfaction.

Commercial Bank of Kuwait (CBK), the leading bank has implemented REVE Chat’s video
and co-browsing solution to deliver live assistance to its customers. With live tools, the bank has
witnessed a significant increase in customer engagement.
Takeaways
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If your customer touchpoints require live support, engage them with one on one video
chat or co-browsing solution.



You should identify your customer journey and provide live assistance for better
resolution and customer service experience.

2. Have an omnichannel presence
As technology has evolved, the number of communication channels has also grown
exponentially. Businesses now have multiple channels to communicate with their customers,
including both offline and online methods.
Having more communication channels is a good thing for a business as it makes the ability to
interact with customers, and serve them. With omni channel support, you can integrate text,
instant messaging, social to deliver a unified brand experience so that customers can switch
between multiple channels still experience consistent service.
Oasis, one of the leading women’s clothing brands, focused on delivering the best omni channel
experience to its customers.
It focused on three main areas to give a better experience to its customers
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Identified the most preferred channels for customer touchpoints



Developed a strategy to engage and support them across all those touchpoints



Delivered a consistent experience throughout the customer journey

As it identified that maximum touchpoints were made via social platforms, it thought of doing
something different to impress its Instagram followers.
It created a special gallery of user-generated Instagram content, substantially encouraging
customers to model the clothes they have bought from the Oasis store.
Takeaways:


Know your customer’s preferred channels to reach your business and be available for real
time support.



Improve your customer relationships by delivering a consistent multi channel support
experience.

3. Automate customer support
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Delayed response is one of the top reasons why customers decline and leave you at risk of your
competitors. Nothing makes a customer happy and satisfied than a faster response.
Ubisend study says, 21% of consumers believe chatbots are the easiest way to contact a
business.
Automating customer support with the best chatbots can redefine your customer satisfaction rates
by improving your response times, engagement, and your customers’ interests. Real-time service
is invaluable in retaining your current relationships and prospects as well.
Chatbots also help businesses to


Direct customers to the genuine answers that reduce the number of support tickets raised
by customers.



Feed your bot with general FAQs and train with relevant answers so that it follows the
same pattern to serve customers in the future.
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To search and reserve the travel activity of their choice.



The chatbot determines the location of the customer, then aggregates and promotes
discounts/deals on travel packages.



It can be integrated with various chat applications like Facebook, Skype.

Some takeaways for you:


You can place chatbots for initiating chat and collect basic information from website
visitors & customers and engage them.



You can engage your customers 24×7 when the support team is not available. It reduces
the number of support requests and boosts customer satisfaction.

4. Continuous marketing engagement
Lack of engagement is one of the big red flags for customers churn with your business. The trick
to avoiding this problem is to keep them happy and engaged in post sales. Because loyal
customers are far more profitable than new customers.
How do you do that?
It can be a daunting task to maintain continuous engagement with your customers to offer
support to foster this crucial business relationship.
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But the thumb rule is: the better is the engagement, the happier your customers are. When
customers are engaged correctly they are more likely to retain, recommend, and buy more. If
your customer engagement strategies are effective, they will positively impact your KPIs.
Here are some strategies to improve continuous marketing engagement:


Send a thank you email as a token of appreciation and connects you with them with a
positive impression. And the base of creating customer relationships is connecting with
people.



Ask for reviews to measure your customer success with your products and services. You
can encourage customers to provide reviews, you can entice them with a discount or
special deal, like free shipping on their next order.



Cross-sell or upsell your products through post purchase emails. Notify your customers
on your new products and also offer product recommendations based on their previous
purchase.



Customer loyalty programs are one of the best ways to engage customers after they
have made their purchase.

Prof. Maya Jadhav

www.dacc.edu.in

DNYANSAGAR ARTS AND COMMERCE COLLEGE, BALEWADI, PUNE – 45

SUBJECT: Digital Marketing



CLASS: SYBBA(CA) III SEM (2019 PATTERN)

Request for referrals is an effective form of marketing. People tend to make a purchase
for sure when it is recommended by a friend or family. The best time to request a referral
after the sale is closed.

Sephora’s Beauty Insider rewards program is globally popular.


The program records more than 17 million loyal members, and members make up as
much as 80% of Sephora’s annual sales.



Customers earn rewards for each purchase based on a traditional point system.



The best part is that members can choose how to use their reward points.

Takeaways:


You are supposed to keep your customers engaged after the sales. It should not be only
the part of the customer journey.



When you engage your customers post sales they feel valued and this improves customer
retention

5. Use social media for customer service
Social media has emerged as a crucial touchpoint in structuring customer relationships.
Customers share their positive as well as negative reviews and experiences over social and
expect an immediate response.
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According to Gartner, churn increases by up to 15% for businesses that fail to respond to
messages on social media.
Popular social channels like Instagram, Facebook, LinkedIn, and Twitter is not just for business
promotion. They can be used to connect with your customers. Almost 78% of customers want
brands to help people connect through social media.
Framing good customer relationships on social media help businesses to improve relationships
with customers by making them feel connected to your brand.

Make your customers feel happy after interacting with you. It helps in creating strong
connections with customers over social media. For instance, Nike engages its customers and
make them feel they are available in fixing their issues even though customers can find the
solution themselves.
Takeaways:


You should respond faster to social reviews and posts and develop customer trust.



It is recommended to personalize your conversations while talking directly with
customers.



Offer rewards to your customers with campaigns and contests to set good customer
relationship management examples.
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6. Improve your conversion rates
Your customers are your greatest assets as they are the ones who will vouch for the quality of
your products and services. If you play your cards right you when it comes to customer
experience, your customers can turn into your marketing representatives.
And how having customers as marketing professionals is effective?
If customers are satisfied with your service they turn to their friends and family for
recommendations. They share their success stories with your brand with a positive word of
mouth.
Referrals convert at 3-5 times a higher rate than other marketing methods. The referred
customers are more loyal and have higher lifetime values.
Casper Mattress company came with an irresistible offer. It offered to take a mattress home and
sleep on it for 100 days before deciding whether to return it. Such an amazing offer along with
quick online ordering and home delivery – nobody wanted to miss it.



Giving a long trial period eliminated the greatest fears about buying a high-end mattress.
Customers had plenty of time to test the mattress for comfort and durability.



Customers had the mattress in their homes that they could use and show to others. Casper
at the same time circulated detailed ads and reviews on social media.
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Takeaway:


You should focus on your customer service strategies. When your customers are satisfied
they retain with your business and advocate your brand with positive word of mouth.

7. Increase customer satisfaction
Forrester’s research indicates that expectations toward customer service are related to three main
factors: the success of the solving process, ease of the solving process, and emotions during the
solving process.
The journey of providing your customers with a positive experience starts from the moment they
visit on your website and extends beyond the moment they become your customer.
Keeping your customer’s expectations a top priority and going the extra mile to meet those
expectations will boost their satisfaction and set great customer delight examples.
A customer’s experience and feedback should be the factors that validate important decisions
within your business. Seeking for customers’ feedback and implementing it make the customers
feel.
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Airbnb surveys take customer’s opinions after their stay, giving them the space to decide
whether they want to share their feedback or not. Airbnb has increased the number of bookings
by 25%, just with their referral program.
Takeaway:


You should learn about your customer experiences and try to fulfill them to deliver a
positive experience. Positive experiences boost customer satisfaction.

8. Develop a strong brand image
Every business puts its best efforts to develop a strong brand image for fueling businesscustomer relationship. Strong brand image impacts in increasing the trust level in customers and
helps in customer retention.
Successful branding leads to increased customer loyalty, an improved image, and a relatable
identity. TSL Marketing
The brand image can be strengthened through making use of brand communication with word of
mouth.
Colgate, for example, is a popular brand name. It has built an image in customers that it is the
best product for maintaining their dental health. Usually, customers go for Colgate as a brand as
they are strongly connected with it.
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Takeaway:


Brand image has great importance. Put your best efforts to develop your brand image and
maintain the trust of your customers.

Final thoughts on customer relationship management examples
Customer relationship management is an integral part of every section of the business. It is not
limited to customer support only rather it applies for the whole customer life cycle across their
journey.
Developing long-lasting customer relationships is crucial for businesses as it helps your brand to
stand out and give customers reasons to emotionally connect with you. However, having a strong
foundation of customer relationship is the base of every business. Businesses are different but the
core essence of success will always remain the same.
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Unit-7
Social Media Marketing

Social Media Marketing for Businesses
Social media marketing is a powerful way for businesses of all sizes to reach prospects and
customers. Your customers are already interacting with brands through social media, and if
you're not speaking directly to your audience through social platforms like Facebook, Twitter,
Instagram, and Pinterest, you're missing out! Great marketing on social media can bring
remarkable success to your business, creating devoted brand advocates and even driving leads

and sales.
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Social Media Marketing 101: What Is Social Media Marketing?
Social media marketing, or SMM, is a form of internet marketing that involves creating and
sharing content on social media networks in order to achieve your marketing and branding goals.
Social media marketing includes activities like posting text and image updates, videos, and and
other content that drives audience engagement, as well as paid social media advertising.
We’ve created this guide to provide you with an introduction to social media marketing and
some starter social media marketing tips and training to improve your business's social presence.
With these tips, you can begin developing your own social media marketing expert plan.
Social Media and Marketing: Start With a Plan
Before you begin creating social media marketing campaigns, consider your business’s goals.
Starting a social media marketing campaign without a social strategy in mind is like wandering
around a forest without a map—you might have fun, but you'll probably get lost.
Here are some questions to ask when defining your social media marketing goals:


What are you hoping to achieve through social media marketing?



Who is your target audience?
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Where would your target audience hang out and how would they use social media?



What message do you want to send to your audience with social media marketing?

Your business type should inform and drive your social media marketing strategy.
Example of a drone company doing social media marketing on Instagram
For example, an e-commerce or travel business, being highly visual, can get a lot of value from a
strong presence on Instagram or Pinterest. A business-to-business or marketing company might
find more leverage in Twitter or Linkedin.
How Social Media Marketing Can Help You Meet Your Marketing Goals
Social media marketing can help with a number of goals, such as:


Increasing website traffic



Building conversions



Raising brand awareness



Creating a brand identity and positive brand association



Improving communication and interaction with key audiences

The bigger and more engaged your audience is on social media networks, the easier it will be for
you to achieve every other marketing goal on your list!
Check out our BEST Social Media Marketing Tips EVER! Download for Free Here.
Best Social Media Marketing Tips
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Ready to get started with marketing on social media? Here are a few social media marketing tips
to kick off your social media campaigns.


Social Media Content Planning — As discussed previously, building a social media
marketing plan is essential. Consider keyword research and competitive research to help
brainstorm content ideas that will interest your target audience. What are other businesses
in your industry doing to drive engagement on social media?



Great Social Content — Consistent with other areas of online marketing, content reigns
supreme when it comes to social media marketing. Make sure you post regularly and
offer truly valuable information that your ideal customers will find helpful and
interesting. The content that you share on your social networks can include social media
images, videos, infographics, how-to guides and more.

A great Facebook ad should be consistent with your whole brand image


A Consistent Brand Image — Using social media for marketing enables your business
to project your brand image across a variety of different social media platforms. While
each platform has its own unique environment and voice, your business’s core identity,
whether it's friendly, fun, or trustworthy, should stay consistent.



Social Media for Content Promotion — Social media marketing is a perfect channel for
sharing your best site and blog content with readers. Once you build a loyal following on
social media, you'll be able to post all your new content and make sure your readers can
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find new stuff right away. Plus, great blog content will help you build more followers. It's
a surprising way that content marketing and social media marketing benefit each other.


Sharing Curated Links — While using social media for marketing is a great way to
leverage your own unique, original content to gain followers, fans, and devotees, it’s also
an opportunity to link to outside articles as well. If other sources provide great, valuable
information you think your target audience will enjoy, don’t be shy about linking to
them. Curating and linking to outside sources improves trust and reliability, and you may
even get some links in return.



Tracking Competitors — It’s always important to keep an eye on competitors—they
can provide valuable data for keyword research and other social media marketing insight.
If your competitors are using a certain social media marketing channel or technique that
seems to be working for them, considering doing the same thing, but do it better!

Measuring social media performance through Twitter Analytics


Measuring Success with Analytics — You can’t determine the success of your social
media marketing strategies without tracking data. Google Analytics can be used as a great
social media marketing tool that will help you measure your most triumphant social
media marketing techniques, as well as determine which strategies are better off
abandoned. Attach tracking tags to your social media marketing campaigns so that you
can properly monitor them. And be sure to use the analytics within each social platform
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for even more insight into which of your social content is performing best with your
audience.


Social Media Crisis Management — Things don't always go swimmingly for brands on
social media. It's best to have a playbook in place so your employees know how to handle
a snafu. Check out our guide to social media crisis management to see examples of the
worst social media disasters, plus tips on how they should have been handled.

How to Choose the Best Social Media Platforms for Marketing
Here's a brief overview about how to use social media for marketing according to each
platform’s unique user base and environment. Different social media marketing sites require
different approaches, so develop a unique strategy tailored for each platform.
Using Facebook for Social Media Marketing
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Facebook’s casual, friendly environment requires an active social media marketing
strategy. Start by creating a Facebook Business Fan Page. You will want to pay careful attention
to layout, as the visual component is a key aspect of the Facebook experience.
Facebook is a place people go to relax and chat with friends, so keep your tone light and friendly.
And remember, organic reach on Facebook can be extremely limited, so consider a cost-effective
Facebook ad strategy, which can have a big impact on your organic Facebook presence as well!
Using Google+ for Social Media Marketing
Google+ entered the scene as a Facebook competitor, but it now serves a more niche audience. It
won't work for everybody, but some communities are very active on Google+.
On Google+ you can upload and share photos, videos, links, and view all your +1s. Also take
advantage of Google+ circles, which allow you to segment your followers into smaller groups,
enabling you to share information with some followers while barring others. For example, you
might try creating a “super-fan” circle, and share special discounts and exclusive offers only with
that group.
Note that Google has announced plans to retire Google+, so plan accordingly!
Using Pinterest for Social Media Marketing
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Pinterest is one of the fastest growing social media marketing trends. Pinterest’s image-centered
platform is ideal for retail, but anyone can benefit from using Pinterest for social media purposes
or sales-driving ads.
Pinterest allows businesses to showcase their product offerings while also developing brand
personality with eye-catching, unique pinboards. When developing your Pinterest strategy,
remember that the social network's primary audience is female. If that's your demographic, you
need a presence on Pinterest!
Using Twitter for Social Media Marketing

Twitter is the social media marketing tool that lets you broadcast your updates across the web.
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Follow tweeters in your industry or related fields, and you should gain a steady stream of
followers in return.
Mix up your official tweets about specials, discounts, and news with fun, brand-building tweets .
Be sure to retweet when a customer has something nice to say about you, and don’t forget to
answer people’s questions when possible. Using Twitter as a social media marketing tool
revolves around dialog and communication, so be sure to interact as much as possible to nurture
and build your following.
Using LinkedIn for Social Media Marketing
LinkedIn is one of the more professional social media marketing sites. LinkedIn Groups is a
great venue for entering into a professional dialog with people in similar industries and provides
a place to share content with like-minded individuals. It's also great for posting jobs and general
employee networking.
Encourage customers or clients to give your business a recommendation on your LinkedIn
profile. Recommendations makes your business appear more credible and reliable for new
customers. Also browse the Questions section of LinkedIn; providing answers helps you get
established as a thought leader and earns trust.
Using YouTube for Social Media Marketing
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YouTube is the number one place for creating and sharing video content, and it can also be an
incredibly powerful social media marketing tool. Many businesses try to create video content
with the aim of having their video “go viral,” but in reality those chances are pretty slim. Instead,
focus on creating useful, instructive “how-to” videos. These how-to videos also have the added
benefit of ranking on the video search results of Google, so don't under-estimate the power of
video content!
Location-Based Social Media Tools

Social media platforms like Yelp and FourSquare are great for brick and mortar businesses
looking to implement marketing on social media. Register on these sites to claim your location
spot, and then consider extra incentives such as check-in rewards or special discounts.
Remember, these visitors will have their phones in hand, so they will be able to write and post
reviews. A lot of good reviews can significantly help sway prospective visitors to come in and
build your business!
Using Reddit for Social Media Marketing
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Reddit, or similar social media platforms such as Stumble Upon or Digg, are ideal for sharing
compelling content. With over 2 billion page views a month, Reddit has incredible social media
marketing potential, but marketers should be warned that only truly unique, interesting content
will be welcomed. Posting on Reddit is playing with fire—submit spammy or overtly salesfocused content and your business could get berated by this extremely tech-savvy community.
If you have content you believe the Reddit community (majority is young, geeky, liberal, and
internet-obsessed) would enjoy, you could reap tremendous benefits and earn valuable traffic.
Using social media in marketing does more than improve site traffic and help businesses reach
more customers; it provides a valuable venue for better understanding and learning from your
target audiences.
Paid Social Media Marketing Tips
We love paid social advertising because it's a highly cost-effective way to expand your reach. If
you play your cards right, you can get your content and offers in front of a huge audience at a
very low cost. Most social media platforms offer incredibly granular targeting capabilities,
allowing you to focus your budget on exactly the types of people that are most likely to be
interested in your business. Below are some tips and resources for getting started with paid social
media marketing:
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Social Media Advertising for Small Businesses

Learn the ins and outs of social media advertising on four major networks: Facebook, Twitter,
LinkedIn, and Google+.
Creating Effective Facebook Ads
If you know how to use it properly, Facebook can be one of the most powerful advertising
platforms for driving your business forward. And it's not just for raising brand awareness. In this
guide, you'll learn how to create effective Facebook ads that generate real leads.

If you're already advertising on Facebook and are looking to save time AND money, check
out WordStream Social Ads, our new offering that makes Facebook advertising easier and more
effective.
How to Create Twitter Ads
Many businesses aren’t quite sure how to tackle marketing on Twitter from a paid perspective.
It’s certainly not a one-size-fits-all endeavor, and if you don’t quite know what you’re doing, you
could wind up wasting a ton of money. Learn how to master Twitter advertising in this guide.
More Social Media Marketing Help
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Looking to learn more detailed information about implementing social media in marketing? Get
more information about social media and how to use it for your business.
Social Ads 101 - Visit PPC University to learn everything you need to know about advertising on
social media.
Most Searched Social Media Keywords - Popular keywords related to social media.
Our 13 Best Social Media Marketing Tips Ever - The best of the best!
Do Facebook Ads Work? - Learn how Facebook advertising works, and why.
5 Reasons to Advertise on Facebook - If you're not using Facebook ads yet, you should. Here's
why!
The Ridiculously Awesome Guide to Facebook Remarketing - For advanced Facebook
advertisers. Learn how to recapture lost audiences and close those leads!
Experts Guide to Keyword Research for Social Media - Learn about how to conduct winning
keyword research for various social media marketing campaigns.
Search advertising is another popular channel of digital marketing. Search advertising is often
confused with PPC. Search advertising is about paid advertisement in search engines.
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a. Search advertising is paid advertising
b. Typically advertiser will pay per click
c. display advertising is also part of search advertising sometimes
d. Google Adwords is one of the most popular platform for search advertising
Google Ads
Google Ads is a digital advertising platform by Google which is used by advertisers to show ads
using Google Ads. Google ads allow advertisers to create search ads, display ads, YouTube
video ads, Shopping ads and also Mobile App download ads.

Google Ads is a versatile advertising platform used by many brands and individuals to attract
website traffic or generate leads using paid advertising.

Content Marketing
Content marketing is a digital marketing strategy where marketing is done using high-quality and
relevant content.

This content can be blog posts, articles, email newsletters, white papers, case studies, research
papers/reports, infographics, videos, webinars, e-magazines, e-books, and much, much more.
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It’s about creating the right content and promoting content using SEO, SEM, Social Media and
other digital marketing channels.

YouTube Marketing
YouTube is the second largest search engine after Google. YouTube allows users to search and
watch videos. Brands can use YouTube marketing to share video content, useful tips, a demo of
the product and educate potential customers.

YouTube marketing can be very effective marketing and there is no cost for creating a channel or
uploading videos on YouTube.

YouTube Advertising
YouTube advertising means showing ads on the YouTube platform. You can create YouTube
video ads using Google Ads and promote your ads on other YouTube videos, show ads to the
specific target audience and also use it for driving paid traffic on the website.

Facebook Adverting
Facebook advertising is about using Facebook ads platform for creating sponsored ads. Facebook
advertising allows you to reach a specific audience or driving paid traffic.
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Facebook advertising is used by thousands of brands for brand building, new products
awareness, lead generation and sales.

Instagram Advertising
Since Instagram is part of the Facebook network only, the Facebook ads platform is used for
creating and showing ads on Instagram.
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