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Unit I E- Commerce and Business Model Concepts  

E-commerce business models can generally be categorized into the following 

categories. 

 Business - to - Business (B2B) 

 Business - to - Consumer (B2C) 

 Consumer - to - Consumer (C2C) 

 Consumer - to - Business (C2B) 

 Business - to - Government (B2G) 

 Government - to - Business (G2B) 

 Government - to - Citizen (G2C) 

Business - to - Business 

A website following the B2B business model sells its products to an intermediate buyer 

who then sells the product to the final customer. As an example, a wholesaler places 

an order from a company's website and after receiving the consignment, sells the 

endproduct to the final customer who comes to buy the product at one of its retail 

outlets. 
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Business - to - Consumer 

A website following the B2C business model sells its products directly to a customer. A 

customer can view the products shown on the website. The customer can choose a 

product and order the same. The website will then send a notification to the business 

organization via email and the organization will dispatch the product/goods to the 

customer. 
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Consumer - to - Consumer 

A website following the C2C business model helps consumers to sell their assets like 

residential property, cars, motorcycles, etc., or rent a room by publishing their 

information on the website. Website may or may not charge the consumer for its 

services. Another consumer may opt to buy the product of the first customer by viewing 

the post/advertisement on the website. 
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Consumer - to - Business 

In this model, a consumer approaches a website showing multiple business 

organizations for a particular service. The consumer places an estimate of amount 

he/she wants to spend for a particular service. For example, the comparison of interest 

rates of personal loan/car loan provided by various banks via websites. A business 

organization who fulfills the consumer's requirement within the specified budget, 

approaches the customer and provides its services. 
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Business - to - Government 

B2G model is a variant of B2B model. Such websites are used by governments to 

trade and exchange information with various business organizations. Such websites 

are accredited by the government and provide a medium to businesses to submit 

application forms to the government. 

 

Government - to - Business 

Governments use B2G model websites to approach business organizations. Such 

websites support auctions, tenders, and application submission functionalities. 
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Government - to - Citizen 

Governments use G2C model websites to approach citizen in general. Such websites 

support auctions of vehicles, machinery, or any other material. Such website also 

provides services like registration for birth, marriage or death certificates. The main 

objective of G2C websites is to reduce the average time for fulfilling citizen’s requests 

for various government services. 
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Unit II E-Money 

What is Fiat Currency (or Fiat Money)? 

Fiat money, simply put, is a legal tender, whose value as a currency is established by an issuing 

government and consequently, is also regulated by it. Fiat money is the exact opposite of commodity 

money, whose value is based on an underlying asset, such as gold or silver. 

Classifications of Electronic Money 

Electronic money can be classified into two broad categories: 

1. Hard 

Hard electronic money is when e-money is used for irreversible transactions, ones that are highly 

securitized, and are more or less procedural in nature. They may include transactions that are drawn 

through a bank. 

2. Soft 

Soft electronic money is when e-money is used for reversible or flexible transactions. There is an 

increased level of flexibility offered, and users are allowed to manage their transactions even after 

payment is processed, like canceling a transaction or modifying the payment price, etc. 

The changes can be made post-transaction within a defined period. They may include transactions that 

are passed through payment mechanisms like PayPal, PayTM, Interac, credit cards, and so on. 

Features of Electronic Money Just like physical paper currency, electronic money also includes the 

following four features: 
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Store of value: Just like physical currency, electronic money is also a store of value, the only difference 

being, that with electronic money, the value is stored electronically unless and until withdrawn 

physically. 

Medium of exchange: Electronic money is a medium of exchange, i.e., it is used to pay for the purchase 

of a good or when acquiring a service. 

Unit of account: Just like paper currency, electronic money provides a common measure of the value of 

the goods and/or services being transacted. 

Standard of deferred payment: Electronic money is used as a means of deferred payment, i.e., used for 

the tools of providing credit for repayment at a future date. 

Advantages of Electronic Money 

Electronic money offers several advantages for the global economy, including: 

1. Increased flexibility and convenience 

The use of electronic money brings increased flexibility and convenience to the table. Transactions can 

be entered into from anywhere in the world, at any given time, with one click of a button. It removes 

the hassle and tediousness involved with the physical delivery of payments. 

2. Historical record 

The usage of electronic money is becoming increasingly popular because it stores a digital historical 

record of each and every transaction made. It makes tracing back payments easier and also helps with 

making detailed expenditure reports, budgeting, and so on. 
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3. Prevents fraudulent activities 

Since electronic money makes available a detailed historical record of each and every transaction made, 

it is very easy to keep track of transactions and trace them back through the economy. It increases 

security and helps prevent fraudulent activities and malpractices. 

4. Instantaneous 

The use of electronic money brings with it a kind of instantaneousness that has not been experienced 

before in the economy. Transactions can be completed in split seconds with the click of a button from 

virtually anywhere in the world. It eliminates problems of physical delivery of payments, including long 

queues, wait times, etc. 

5. Increased security 

The use of e-money also brings with it an increased sense of security. To prevent loss of personal 

information while transacting online, advanced security measures are implemented like authentication 

and tokenization. Stringent verification measures are also employed to ensure the full authenticity of 

the transaction. 

Disadvantages of Electronic Money 

Electronic money comes with the following disadvantages: 

1. Necessity of certain infrastructure 

To use electronic money, the availability of certain infrastructure is necessary. It includes a computer or 

a laptop, or a smartphone, and a stable internet connection. 
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2. Possible security breaches/hacks 

The internet always comes with the inevitability of possible security breaches and hacks. A hack can leak 

sensitive personal information and can lead to fraud and money laundering. 

3. Online scams 

Online scamming is also possible. All it takes for a scammer is to pretend to be from a certain 

organization or a bank, and consumers are easily convinced to give away their bank/card details. Despite 

the increased security and presence of authentication measures to counter online scams, they are still 

something to be looked after. 
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Unit III E-Marketing 

 E-Marketing Meaning 

E-marketing is referred to those strategies and techniques which utilized online ways to reach target 

customers. There are millions of Internet users that daily access different websites using a variety of 

tools like computers, laptops, tablet and smart or android phone devices, and the number of internet 

users are increasing very rapidly. So every business seems to be jumping on the internet marketing 

bandwagon. The internet is most powerful tool that can put any business on solid footing with market 

leaders companies. There are many free as well as economical way on internet to promote your 

business. Successful companies must ask themselves some tough questions about how they will 

promote their business online? What their company expectations are? And what will be their plan to 

meet those expectations? After answer all these questions a company should design an effective 

marketing plan. 

Definition 

E marketing is also known as online or internet advertising which uses the internet technology to 

promote online message to customer. E-marketing examples are email or social media advertising, web 

banners and mobile advertising. 

Advantage of E-Marketing 

 Internet provides 24 hours and 7 days “24/7” service to its users. So you can build and make 

customers relationships worldwide, and your customer can shop or order product at any time. 
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 The cost of spreading your message on internet is nothing. Many social media sites like 

Facebook, Linkedin and Google plus allow you freely advertise and promote your business. 

 You can easy and instantly update your registered customers or subscribers through email. 

 Visitors or potential customers of your website can get up to the minute information on each 

visit. 

 If you are having a sale, your customers can start shopping at the discounted prices literally as 

soon as they open their email. 

 If a company has an information sensitive business, like a law firm, newspaper or online 

magazine, that company can also deliver its products directly to customers without having to 

use a courier. 

Disadvantages of E-Marketing 

 If you want a strong online advertising campaign you have to spend money. The cost of web site 

design, software, hardware, maintenance of your business site, online distribution costs and 

invested time, all must be factored into the cost of providing your service or product online. 

 Almost over 60% of households now a day shop online. While that numbers are continuously 

growing, your company needs to reach maximum people. 

 Some people prefer the live interaction when they buy any product. And if your company has a 

small business with one location, this may also deter customers from buying who lives on long 

distances. 

 Your company should have updated information on your site. This requires research and skills 

and thus timing of updates is also critical. 
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 Is your company web site secure? There are many incorrect stereotypes about the security of 

the internet. As a result, many visitors of your business web site will not want to use their credit 

card to make a purchase. So there is a fear in the minds of your visitors of having their credit 

card info stolen. 

 Pulling it all together we can say that there are many pros and cons. So it’s important for your 

company to consider each when designing your e-marketing strategy. You can easily overcome 

disadvantages, but this can happen only when you will view the customer experience from the 

eyes of your customer, not from the eyes of an internet marketer. 
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Unit IV Cyber Law Concepts 

e-contract  

An e-contract is a contract modelled, executed and enacted by a software system. Computer programs 

are used to automate business processes that govern e-contracts. 

Like any other contract, an e-contract also require the following – 

i. Offer to be made – The offer is not made by website displaying the items for sale at a particular price. 

This is actually an invitation to offer and hence is revocable at any time up to the time of acceptance. 

The offer is made by the customer on placing the products in the virtual ‘basket’ or ‘shopping cart’ for 

payment. 

ii. Offer to be accepted – The acceptance is usually undertaken by the business after the offer has been 

made by the consumer in relation with the invitation to offer. Offers and acceptances can be exchanged 

entirely by e-mail; the seller can offer goods or services (e.g. air tickets, software etc) through his 

website; users may need to accept an online agreement in order to be able to avail of the services. 

iii. Lawful consideration – Contract to be enforceable by law must have lawful consideration, i.e., when 

both parties give and receive something in return. 

iv. Intention to create legal relations 

v. Parties must be competent to contract 

vi. There must be free and genuine consent 

vii. Object of the contract must be lawful 
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viii. There must be certainty and possibility of performance 

Jurisdiction 

If a crime is committed on a computer or computer network in India by a person resident outside India, 

then can the offence be tried by the Courts in India? 

According to Sec.1 (2) of Information Technology Act, 2000, the Act extends to the whole of India and 

also applies to any offence or contravention committed outside India by any person. Further, Sec.75 of 

the IT Act, 2000 also mentions about the applicability of the Act for any offence or contravention 

committed outside India. According to this section, the Act will apply to an offence or contravention 

committed outside India by any person, if the act or conduct constituting the offence or contravention 

involves a computer, computer system or computer network located in India. 

A Police officer not below the rank of Deputy Superintendent of Police should only investigate any 

offence under this Act. (Sec.78 of IT Act, 2000). 

Without a duly signed extradition treaty or a multilateral cooperation arrangement, trial of such 

offences and conviction is a difficult proposition. 

 

 

 

 

 



DNYANSAGAR ARTS AND COMMERCE COLLEGE, BALEWADI, PUNE – 45 

 

Subject: E- Commerce       Class: TY BBA  

 

PROF. VINAYAK GRAMOPADHYE  www.dacc.edu.in 

 

Unit V Cyber Jurisprudence 

Cyber frauds in India 

According to Norton Cybercrime Report 2012, 66% of Indian online adults have been a victim of cyber 

fraud in their lifetime. In the past 12 months, 56% of online adults in India have experienced cyber fraud. 

As per the report, at least 1, 15,000 people fall prey to cyber fraud every day, while 80 per minute and 

more than one per second leading to a rise in the average direct financial cost per victim to around Rs10, 

500. 

According to the survey, the cybercriminals have now shifted their focus to the increasingly popular 

social platforms. One in three adults online Indians (32%) have been either social or mobile cybercrime 

victims. 

While most internet users delete suspicious emails and are careful with their personal details online. 

However, 25% don’t use complex passwords or change their passwords frequently and 38% do not 

check for the padlock symbol in the browser before entering sensitive personal information. 

 ELECTRONIC COMMERCE 

Electronic commerce, commonly known as e-commerce or e-com, is the buying and selling of products 

or services over electronic systems such as the Internet and other computer networks. Electronic 

commerce draws on such technologies as electronic funds transfer, supply chain management, Internet 

marketing, online transaction processing, electronic data interchange (EDI), inventory management 

systems, and automated data collection systems. Modern electronic commerce typically uses the World 

Wide 
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Web (www) at least at one point in the transaction's life-cycle, although it may encompass a wider range 

of technologies such as e-mail, mobile devices and telephones as well. 

Contemporary electronic commerce involves everything from ordering "digital" content for immediate 

online consumption, to ordering conventional goods and services, to "meta" services to facilitate other 

types of electronic commerce. 

On the institutional level, big corporations and financial institutions use the internet to exchange 

financial data to facilitate domestic and international business. Data integrity and security are very hot 

and pressing issues for electronic commerce. 

E-commerce can be divided into: 

-tailing or "virtual storefronts" on Web sites with online catalogues, sometimes gathered into a 

"virtual mall". 

 

ronic Data Interchange (EDI), the business-to-business exchange of data E-mail and fax and their 

use as media for reaching prospects and established customers (for example, with newsletters) 

-to-business buying and selling 

ess transactions. 

E-commerce in India 

India has an internet user base of over 100 million users. The penetration of ecommerce is low 

compared to markets like the United States and the United 
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Kingdom but is growing at a much faster rate with a large number of new entrants. The industry 

consensus is that growth is at an inflection point with key drivers being: 

 

incomes. 

 

 

ntermediation and reduced inventory 

and real estate costs 

-hand goods 

 

The following information should be submitted while lodging a complaint - 

1) Victim of hacking 

 Server Logs; 

 Copy of defaced web page in soft copy as well as hard copy format, if website is defaced; 

 If data is compromised on your server or computer or any other network equipment, soft copy 

of original data and soft copy of compromised data. 

 Access control mechanism details i.e.- who had what kind of access to the compromised system; 

 List of suspects – if the victim is having any suspicion on anyone. 
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 All relevant information leading to answers to the following questions – 

 

 

 

 

t of attack-identifying the target system from the network) 

 

2)Victim of e-mail abuse, vulgar e-mail etc. 

 Extract the extended headers of offending e-mail. 

 Bring soft copy as well hard copy of offending e-mail. 

 Please do not delete the offending e-mail from your e-mail box. 

 Please save the copy of offending e-mail on your computer’s hard drive. 

 

 


